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SECTION 1: 
ABOUT RHAPATHON 2026

We are in Extra Time — the critical final window to locate the last 

man. In this Year of Manifestation, the Church rises with intention-

al, person-to-person evangelism that is targeted and accountable. 

Rhapathon 2026 with Pastor Chris is a five-day global convergence 

held from Monday, May 4 to Friday, May 8, 2026, live at the Rhapso-

dy Studio, Loveworld Crusade Ground, Aseese. 9 sessions. Monday 

5pm. Tuesday – Friday Morning 10am. Evening 5pm.

Overview
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Expand and activate a larger global workforce (Partners, 

sponsors, ministers, distributors, translators, digital evan-

gelists) committed to reaching the last lost man.

Mobilize partners into higher levels of partnership -

a. 	 Through sponsorship—progressing from Bridger to 		

	 Wonders, and from Wonders to Diamonds.

b. 	 Person to Person distribution using Rhapsody of 

	 Realities as the last man locator, whilst understand		

	 ing the urgency of the extra time

An opportunity to enlighten and train people on how to 

manifest the truth, manifest as sons al God and conscious-

ly await the manifestation of Christ in a deliberate way 

through Rhapsody of Realities

Manifesting truth through increasing the penetration and 

saturation of our reach through the distribution of billions 

of digital copies pre and during the program

Launch new initiatives, innovations, products, and 

platforms that accelerate reach and engagement.

Showcase verifiable global exploits from Rhapsody 

campaigns while presenting clear opportunities for 

immediate action.

Present high-impact testimonies that stir faith and drive 

increased participation.

Objectives of Rhapathon 2026
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SECTION 2: 
RHAPATHON AND THE ZONE
The Pivotal Role of Your Zone

Every Zone stands at the heart of 

this race. Your churches, your groups, 

your cell structures, and your partners 

collectively form the most powerful 

distribution and most effective 

evangelism network in the world. 

Through Rhapsody of Realities, your 

Zone is equipped to reach every man, 

woman, boy, and girl regardless of 

background, nationality, or condition.
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Your Zone’s Work Through Rhapsody 
Sub-Campaigns
Your Zone’s partnership with Rhapsody of Realities expresses itself 

through a suite of targeted campaigns, each designed to ensure 

that no demographic is left behind. These campaigns define the 

scope of your evangelism work and your sponsorship responsibili-

ties in the lead-up to and beyond Rhapathon May 2026 Edition.

•	 Say Yes to Kids

•	 Teens Teevolution

•	 Youths Aglow

•	 No One Left Behind

•	 Every Minister An Outreach

•	 Rhapsody Digital Products

•	 The BRIDGE Campaign

•	 The Wonder Campaign (Season 3) April 1 – May 30

•	 100,000 Cells Redemption Day Drive
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SECTION 3: 
YOUR ZONE IN ACTION
This section outlines the specific deliverables and actions required 

of every Zone as we prepare for Rhapathon 2026. Your Zone’s re-

sponse in each of the three areas below will determine the impact 

you create locally, regionally, and globally.

Partnership powers the race to find the last lost soul. Every Zone 

is expected to drive sponsorship at every level of the partnership 

ladder ensuring that all members, from the smallest Bridger to the 

largest Diamond partner, are actively engaged in the race.

A. Partnership — Sponsorship Goals 
& How to Achieve Them
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1.	 Inspire EVERY GROUP within your Zone to achieve their first 

	 Diamond for presentation to the Man of God; this will be a 

	 parade of faith and victory.

2.	 Engage all AS-ONE-MAN DIAMOND PARTNERS and 

	 Platinum Partners to go for their Diamond using the Digital 

	 Diamond Champion (50% offer) or traditional Diamond 

	 Champion pathways.

3.	 Engage all existing RHAPSODY WONDER PARTNERS to achieve 

	 a minimum of two additional Wonders before Rhapathon, 

	 leaping from Ruby to Silver to Gold as milestones.

Global Sponsorship Drives

How to Achieve Your Partnership Goals

RHAPSODY WONDERS

B.R.I.D.G.E

CELLS REDEMPTION 
DAY DRIVE

TOTAL COPIES DRIVE

100,000 Wonders 
minimum

Multiple Bridge to 
Wonder Journey 

100,000 Redemptions 
in 48-Hours

1 Billion Copies 

SPONSORSHIP CAMPAIGN GLOBAL CAMPAIGN DRIVE
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4.	 Activate the B.R.I.D.G.E. CAMPAIGN across your entire church 	

	 network. Rally every member to begin at their level of faith. 	

	 The 	Bridge levels include:

5.	 Run the 100,000 CELLS REDEMPTION DAY DRIVE within your 	

	 Zone’s cell network; mobilising every cell to begin remittances 	

	 and 	press toward achieving their Ruby category before 

	 Rhapathon.

6.	 Ensure all SUB-CAMPAIGNS ARE ACTIVE ENGINES OF 

	 SPONSORSHIP within your Zone: Say Yes to Kids, Teevolution, 	

	 Youths Aglow, 	No One Left Behind, Penetrating with Languag	

	 es, As One Man, and Rhapsody End-Time Teaching Crusades.

7.	 ACTIVATE YOUR ZONAL RHAPSODY CALL CENTRE to drive daily 

	 pastor and partner engagement, log interactions, track 

	 performance, and consolidate pledges in real time.

•	 10 Espees: Support a Bridge

•	 100 Espees: Seed a Bridge

•	 250 Espees: Strengthen a Bridge

•	 500 Espees: Expand a Bridge

•	 1,000 Espees: Build a Language Bridge

Inspire your member to move from Bridge to Wonders. 

Note:  3 Language Bridges = 1 Wonder for those who indicate, 

from beginning, their Bridge to Wonder journey.
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8.	 Ensure 100% ZONAL PROGRAMME SPONSORSHIP — every Zone 	

	 to sponsor Rhapathon before the live event begins.

•	 10 Espees: Support a Bridge

•	 100 Espees: Seed a Bridge

•	 250 Espees: Strengthen a Bridge

•	 500 Espees: Expand a Bridge

•	 1,000 Espees: Build a Language Bridge

B. Publicity — Visibility Goals Across 
All Three Phases

Every Zone is a media and publicity powerhouse for Rhapathon with 

Pastor Chris. Your online presence, your grassroots user generat-

ed content (Social media videos, animations, reels, illustrations and 

graphics made by individuals to publicize Rhapathon), and your 

word-of-mouth mobilisation collectively form the publicity force 

that will deliver 100 million reach for your Zone. Below are the pub-

licity expectations for each phase of Rhapathon May 2026 Edition.
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100 MILLION REACH

10,000 SPONSORSHIPS

10 MILLION COPIES 
SPONSORED
$4.2m / 2.9m Espees

100,000 
REGISTRATIONS

1,000 USER GENERATED 
CONTENT UGCs

700 Weekly 
KINGSCHAT POSTS

490,000 ESPEES 
achieved through 
boosting, DSD activities. 

100 members enlist 100 
others to sponsor

10 Diamond Partners
1,240 Wonders
32,000 Bridgers @100 Espees
320,000 Bridgers @ 10 Espees

Measurable from unique link 
& various sources

Measurable from unique 
hashtag. Sample will be sent

Measurable from 
unique hashtag

GOALS PER ZONE DETAILS

(Social media videos, anima-
tions, reels, illustrations and 
graphics made by individuals 
to publicize Rhapathon)
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Phase 1: Pre-Rhapathon Publicity 
(Now – May 3, 2026)
This is your window to build maximum awareness, create expec-

tation, and activate your database of members and partners to 

achieve the objectives of Rhapathon.

1.	 Drive registrations: TARGET A MINIMUM OF 100,000 REGIS		

	 TRATIONS PER ZONE (500 members registering 200 people 	

	 each). Direct all registrations to experiencerhapathon.org.

2.	 Dedicate A MINIMUM OF 10 MINUTES PER CHURCH SERVICE TO 

	 RHAPATHON — preparing the brethren and driving the 

	 accomplishment of your Zone’s goals. 

3.	 Set up A DEDICATED RHAPSODY STAND IN YOUR CHURCH 

	 VENUE FOR RHAPATHON, staffed by an informed team 

	 member who can answer questions and enlist registrants 

	 and 	partners.
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4.	 Drive daily posting of all official Rhapathon graphics on all 

	 Superuser and personal timelines of your partners and 

	 member across your Zone.

5.	 Encourage all Pastors, Partners, and members to create 

	 and post their Rhapathon avatars on social media.

6.	 Champion User Generated Content (UGC): your Zone targets 	

	 a minimum of 2000 UGC. Rally members to share Rhapathon 	

	 stories, expectation videos, and sponsorship moments. via 	

	 RIN and DSD groups.

7.	 Create inspiring expectation videos from your Zone’s Pastors 	

	 and Partners — sharing testimonies and declarations ahead 	

	 of Rhapathon.

8.	 Brand your church venues with official Rhapathon banners 	

	 and 	branded materials.
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9.	 Harvest and document multiple Rhapsody testimonies per 	

	 campaign.

10.	 Monitor and actively participate in the Road to Rhapathon 	

	 Leaderboard competitions:

11.	 Enlist your members in DSD Command Centers at: 

	 dsdcommandcenters.rhapsodyofrealities.org. Their 

	 participation in DSD Rhapathon Edition directly converts into 	

	 reach and sponsorship for your Zone.

12.	 Ensure all members attend DSD trainings and participate 

	 actively in DSD zonal and group structures.

•	 Top Zone in Rhapathon Publicity

•	 Top Zone in Registration

•	 Top Zone in Sponsorship

•	 Best Zone in User Generated Content

•	 Top Boosterz | Top Trenders | Top Enlisters | Top Registrants
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DSD REQUIREMENTS FOR EVERY ZONE
1.	 Setup/Activate Structure 

2.	 100 DSD members minimum per zone

4.	 All To join our command centers 

5.	 All zones to create their zonal DSD groups and 	
	 add @dsd2026 (DSD secretariat)

6.	 Instruct DSD members to attend all DSD 
	 trainings

3.	 All the captains to join our Zonal Captain 
	 Leaders group

•	 DSD Zonal Captain, Group DSD Captain, and Church 

	 DSD Captain

•	 Criteria- a mobilizer who is available and dependable

•	 Recommended: 250 and above

•	 dsdcommandcenters.rhapsodyofrealities.org
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Phase 2: Live Rhapathon Publicity 
(May 4 – 8, 2026)
During the five live days, your Zone’s publicity focus shifts to 

real-time engagement and global amplification of the programme.

1.	 Establish official Viewing Centres and designated viewing 

	 locations across your Zone — ensuring maximum member 

	 participation in every session.

2.	 Continue driving UGC: members share live reactions, 

	 sponsorship decisions, testimony moments, and programme 	

	 participation in real time.

3.	 Stream and boost all sessions of Rhapathon via 

	 mystreamspace.org

4.	 Continue posting all official Rhapathon graphics and 

	 programme content on all timelines daily throughout the 

	 five days.

5.	 Rally your Zone to participate actively in the Sponsorship 		

	 Drive: target 10,000 sponsorships per Zone (100 members 		

	 each getting 100 people to sponsor).

6.	 Keep your Zonal Rhapsody Call Centre active throughout the 	

	 live days, ensuring real-time coordination and engagement 	

	 with your partners and invitees during the program. 
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7.	 Encourage members to share live testimonies and moments 

	 of inspiration across all social media platforms.

Phase 3: Post-Rhapathon Publicity 
(May 9 Onwards)
The momentum of Rhapathon must not end when the programme 

closes. Your Zone is responsible for post-event amplification and 

consolidation.

1.	 Collate and document all testimonies generated through your 	

	 Zone during the Rhapathon period — per demographic and 	

	 per campaign.

2.	 Drive Pledge Redemption: actively follow up on all pledges 	

	 made during the live programme and channel all remittances 	

	 through the appropriate sponsorship pathways.



17

C. Participation — Attending Rhapathon 
Live at Aseese

3.	 Continue posting Rhapathon highlights, outcomes, and 

	 testimonies across all your Zone’s digital channels to sustain 	

	 visibility and inspire continued giving.

Rhapathon May 2026 Edition is a live global convergence streamed 

to a global audience. Physical presence at the Rhapsody Studio, 

Aseese, is a defining feature of the programme. The live audience 

experiences a more immersive impartation from every session, 

especially the session with the Man of God.

Your Zone is called to send your Pastors and Partners to attend 

Rhapathon in person. Invited live participants from your Zone 

include:
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1.	 Zonal Pastors and Group Pastors

2.	 Vanguard Partners — attending as One-Man Diamond 

	 Sponsors

3.	 Rhapsody Wonder Partners and those on their journey to the 	

	 Wonder status

4.	 As-One-Man Partners at all levels

5.	 Live Testifiers with prepared testimonies spanning each 

	 demographic

6.	 Top Performing Partners and RZMs

7.	 Campus Ministry representatives and Cell Leaders & 

	 Representatives
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How to Prepare for Live Attendance

1.	 Register all confirmed live attendees via the official platform: 	

	 liveaudience.rhapathon.org. Early registration guarantees 	

	 reserved seating, welcome packs, and a premium delegate 	

	 experience.

2.	 International and out-of-Lagos attendees: flight and hotel 	

	 accommodation costs, with verifiable proof, may be credited 	

	 toward your partnership. Please provide documentation 

	 accordingly.

3.	 Zonal and Group Pastors are to immediately confirm 

	 attendance numbers and submit delegate lists through their 	

	 Regional Managers.

4.	 Zones in Lagos and Southwest Nigeria will coordinate their 	

	 own transportation logistics. Transportation costs with 

	 verifiable proof are credited toward Zone-level sponsorship.

5.	 Ensure your live delegates are briefed on the dress code and 	

	 programme schedule ahead of arrival.

6.	 Encourage your Wonder Partners to attend physically — a 		

	 special session with the Man of God is planned for Wonder 	

	 Partners who are present onsite.
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Viewing Centres for Members Not Attending Live

The Grand Launch of Rhapathon with Pastor Chris – 
May 2026 Edition

Every church location across your Zone must establish designated 

Viewing Centres for the five days of Rhapathon — with live stream-

ing of all sessions, supervised engagement, and active participa-

tion in all sponsorship drives running throughout the programme.

Get ready for a grand launch of Rhapathon in your Zone – Sunday 

April 5th or Sunday April 12th.

Plan adequately for this as it serves to greatly increase the mo-

mentum towards all objectives and deliverables from Sponsorship, 

Live Audience Confirmation, and Registration.

Your launch of Rhapathon positions you to fully and actively exe-

cute and engage members into the different parts of the work, so 

you want to get this done sooner than later:

1.	 Drive active sponsorship on the road to Rhapathon

2.	 Enlist brethren into DSD workforce for engagement and 

	 sponsorship

3.	 Drive 100% registration of all your members across the Zone

4.	 Register partners for live audience participation

5.	 Teach the brethren how to engage and register others

6.	 Encourage expectation videos and posting on KingsChat
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OFFICIAL MATERIALS
Official branded materials for your location’s publicity, branding, 

and digital campaigns — including graphics packs, banner tem-

plates, social media assets, and all approved Rhapathon visuals 

— will be made available for your Zone shortly. Watch out for them 

and ensure immediate print and deployment across all your plat-

forms and physical locations.

Rhapathon - Powering the Race to Find the Last Lost Soul.

7.	 Begin massive and sustained Rhapathon publicity, both 

	 internally and externally.


